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INTRODUCTION
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INTRODUCTION

Coweta C@unty A The Troup County Center for Strategic Planning, Inc.
v 185 engaged Bleakly Advisory Group to assess the
;IJ /’ housing market conditions, identify gaps in the
- // residential supply, and provide recommendations
for improving the housing market situation within
Troup County, GA overall as well as in its
municipalities of Hogansville, LaGrange, West Point,
and the unincorporated portions of the county.

/ A Bleakly Advisory Group, Inc. is an Atlabtsed
) o economic and real estate development consulting

f company formed in 2001. The firm has extensive
experience in demographics, housing market
analysis, retail market analysis, and mixes®
market analysis throughout the southeastern U.S.
Bleakly provides a full range of real estate
consulting services to both public and private sector
clients in the areas of real estate market research
and development feasibility analysis, affordable
housing and redevelopment plans, highesid-best
use analysis, economic development and housing
strategies, and fiscal and economic impact studies.

Auno) Jayiomusy

A The firm has extensive experience working with
housing issues in communities throughout Georgia,
including assignments in LaGrange and Troup
County, over the past decade.

o7 A Bleakly Advisory Group greatly appreciates the time
and effort of all that participated in this process.
Geoff Koski, president of Bleakly Advisory Group,

s : i hi k.
%) L\%] Harris Countyms , directed this wor

@Blea.k]y;\(l\'ih;. ryGroup Troup County Housing Market & Strategy Analysis 4




INTRODUCTION

Summary Findings:

A Since the opening of the Kia plant in 2009, Troup County has grown its total
employment by nearly a third, for an impressive average annual growth rate of
over 4%. However, partly due to a lack of appropriate new housing options in the

area, population and household growth has not kept pace with employment Bleakly Advisory Group gathered a

wide range of primary and

growth.

i secondary data on Troup County

A Thus, Troup employees are choosing to live in nearby counties and commute to and its cities demographic,
work. There is likely a need for additional owner and rental housing options and economic, and housing real estate
price points that match the incomes of the expanding workforce. By inducing more trends to provide input into the
employees to live within Troup County, the community will capture a higher analysis for this assignment. In the
percentage of the economic benefits resulting from the expanding local economy. process Bleakly interviewed dozens

A QELIYRAYI (KS NIy3IS 2F K2dzaAy3d (el 2 LI A2 yohlocyl glakghpldgers g keyzy 8 ¢
the local housing market, capturing unmet demand, and allowing for accelerated segments of the community, and
population and household growth. In providing appropriate levels of housing conducted an online survey that
production, the market will supply the units necessary to keep up with demand garnered over one thousand
locally, rather than allow the demand to escape elsewhere. individual responses.

A Further, lagging new residential production impacts the market at all levels of The work represented in the
housing affordability. Households that choose to live in Troup and can afford mid following report led to numerous
tier and highespriced homes (both rental and fesale) often end up occupying conclusions regarding the Troup
homes in lower price bands, making it difficult for lowecome households to find County housing market, which are
appropriate housing and exacerbating competition for existing supply of more summarized and detailed at left.
affordable units. This situation also serves as a drag on housing prices overall in
Troup.

A A range of aggressive actions can be taken by local public, private, philanthropic,
and nonprofit sectors to help to expand the supply of housing to meet demand
across the entire market spectrum. These potential actions are highlighted in the
Key Findings & Recommendations portion of this report.
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THE FIRST QUESTION TO ASK:

IS TROUP COUNTY GETTING ITS FAIR SHARE OF NEW AREA JOBSHANIDEOUS

A Answering this question allows us to gauge how Troup
County stacks up against its immediate neighbors. Nine-County Market Area

A We can gauge countywide job and housing growth by how

NBEOSYyid 3INRgGIK O2YLI NBa (G2 (K 2F
regional jobs and household&his is called a fair share
comparison, and it measures to what extent a location is COWETR
NEOSAGAY3I AGa aFlkAN &KENBE 2 3 SN nere Aay

. mo 4L »> o o o O N\ o~
o BT it . ‘“i'j;+|.+»| ol

MERIWETHER

A Aresult of 100% means that the county received exactly its CHAMBERS
fair share of recent growth relative to the region. If the
percentage is greater than 100%, the county received more
than its fair share of growth. If less than 100%, the county
received less than its fair share of growth.

HARRIS

A In this analysis, we will compare Troup County and its cities
relative to the surrounding ninreounty market area, as
shown at right.

MUSCOGEE
npus

Colun

A For the analysis, we used the most recent information
availableg 2017 for job growth data, 2019 for household
growth data. These years are both part of the same market Buen
cycle, thus comparison can be made across the two years.
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TROUP HAS ADDED MORE THAN ITS FAIR SH;
hC Wh. { X

A Troup County has received NEARLY DOUBLE its fair share of recent employment growth in recerByéaesair share metric, it is
outperforming all of the other surrounding counties except Coweta County.

20102017 County Fair Share of Employment Growth
Relative to the NineCounty Market Area
250%
20005  188% 193%
156%
150% 126%

0,
100% — PR .ececcececccccccccccodilille.eceececececccccccocclllllecccccccccececccccccccccccccccrcces B

49%
0,

-50%
-100%

-150% 137%

-200%
Troup Heard Coweta Meriwether Harris Muscogee Lee Randolph Chambers 9-County
Market Area

Data source: BLS Quarterly Census of Employment and Wages.

This analysis uses the most recent information availa@17 for job growth data, 2019 for household growth data.
These years are both part of the same market cycle, thus comparison can be made across the two years
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X.'¢ ¢wh't 11{ 15595 [0
SHARE OF NEW HOUSEHOLDS

A In contrast to the strong employment growth, Troup County has received ONLY HALF of its fair share of recent household growth
LYaAadSFRZ |y 2dziaAil SR akKFENBE 2F (KS NBIA2YyQa K2dza SK2{ RaadrRe (i K
/] 2dzy ASa O2dA R 0S O2yaARSNBR ¢NRdzl) / 2dzyieQa 3INBFGSad O2YLISGA
A Exgmining the fair shares at the city level shows that LaGrange is getting closer to its fa}ir share ofpouseho[d gramlhittgﬁ[lsville or
2 S30G t2AyGd {GAfES FEff 2F ¢NRdzZLIQ&a OAGASAE NB &aSSAegtd f Saa 3INR

20102019 County Fair Share of Household Growth Fair Share for Cities within Troup County
Relative to the NineCounty Market Area
250% 0500 250%
0
0,
200% 190% 200%
150% 150%
100%
1009 eecccccccccccccfdilbccccccccccce ST/ T SR 100% o e aattanay
50% 0 .
50% 36% — 50% l 41% 34% 33%
6% 0
0% — . - — 0% . - -
O 5%
-50% -33% -50%
> 2 L ) (2 O O O > &
S & & & & NalN SN < & & «*°°Q
< A <&@ & N & & & & & & & & &
«° N & & v s 8 &
Q:b (,® *é ‘QO
& S
& &
o N

Data sourceClaritas

This analysis uses the most recent information availa2@17 for job growth data, 2019 for household growth data.
These years are both part of the same market cycle, thus comparison can be made across the two years.
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WAGES VS. INCOMES DISCREPANCY

Without appropriate new housing options, higher wage earners in Troup
often choose to live outside of the county.

A Troup is in the 838 percentile of all Georgia counties for wages paid in
the county, but only 60 percentile for county resident incomes. That is,
while only 17% of Georgia counties have higher worker wages than
Troup for jobs within the county, 40% have higher resident incomes.

A This points to the fact that many who hold the higher income jobs in th
county live outside of the county. The opportunity exists to convert thes
local employees into local residents with the proper housing products,

well as with enhanced local community amenities and schools.

A 159 Georgia counties Average Weekly Wages (4Q 2017)
A 13:>$900
A 25: $800$899(Troup Avg. Weekly Wage: $847)
A 48: $706$799
A 64: $606$699
A 9:<$600
Troup State Ranking: #26
A 159 Georgia counties Median Household Income (2017)
A 10: >$70K
A 26: $50K$70K
A 54: $40K$50K(Troup Median Household Income : $43,000)
A 66: $30K$40K
A 4:<$30K
Troup State Ranking: #64

@ Bleakly/AdvisoryGroup

Average weekly wages

(U.S. average wage = $1,109)

B sooo o igner
B sco0 - ssoo
I s700 - 5799
[ ss00- se00
[: $599 or lower

Source: U.S. Bureau of Labor Statistics.

A wider variety of new housing options in Troup Ca.
possible due to the prevalence of higher income jobs
the county.
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THE RESULT: A JOBS/HOUSING IMBALANCE

A The strong employment growth and slow
household growth create an imbalance between
jobs and households that manifests in a shortage
of housing options in Troup County and its cities.

A The imbalance makes it more likely that new
employees will live outside of the county and
commute in. Relative to historical patterns,
employees are increasingly likely to choose to live
in Coweta and Lee Counties.

A Fortyfour percent of Troup County workers live in
the county, meaning that 56% of Troup County
workers commute in.

A As the comparison to Coweta County shows, this is
fairly typical for a suburban, employmeagntered
county, but there are important benefits to the
county if it can capture a larger share.
Consequently, these ioommuters should be
02y aARSNBR & LINE &villiy @i A 08
consider living somewhere in Troup County if the
right housing options were available.

A The key challenge for Troup County and its cities
then is to increase the supply of housing, and to do
so thoughtfully with new housing that reflects the
housing types, price points, and neighborhood
amenities in demand among the growing
employment base.

@ BleaklyAdvisoryGroup

Share of Workers that Work and Live in the Same County

Troup County, GA

Coweta County, GA Lee County, AL

P

&
Qax

>

puj
‘0
\

46%

Data source: U.S. CensdsTheMap2015. Uses most recent data available.
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COMMUTER OPPORTUNITY

TOTAL TROUP COUNTY EMPLOYEE COMMUTES

A 56% of all Troup workers commute into work from 21,073 workergsommute
outside the county. That is, over half of all Troup . .
workers do not live in the county. This represents a m to JObS
strong potential market for future housing.

A If offered a compelling residential option, these
workers may seek to live closer to work.

A The survey of local employees who live elsewhere
that was conducted in this study confirms the
opportunity to attract onethird to one-half of these
employees to live in Troup if they were offered Total

appropriate housing and community amenities.
Troup County

Where Troup County Workers Live 16,345
500% 44% workers
40% .
oo 6% I|VeiL
20% — wor
10% ° 4% 3% 3% 3% 3% 2% 2% 2% here
0% | | | ] - - - -
R P E EE P E .
Ceo g & ST S 11,891 residents
& R & commuteout to

work every day

Based on data from US Census
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COMMUTER OPPORTUNITY

LAGRANGE EMPLOYEE COMMUTES

A 53% of LaGrange workers commute in to the city 19,042 Workersommute
from outside of Troup County. . 1o |
0 jobs
A This equates to 12,728 LaGrange employees who m J .
could consider living in Troup if attractive and 12,728 workersommuting
attainable housing options were available to them. in ”VQ Outside Troup
LaGrange
5,045
workers
live &
work
here
6,789 residents
commuteout of
the city to work

every day
Based on data from US Census

@Bleakly;\:;ix isoryGroup Troup County Housing Market & Strategy Analysis; 3



COMMUTER OPPORTUNITY

WEST POINT EMPLOYEE COMMUTES

A 71% of West Point workers commute in to the city 7,073 workers:ommutei_n
from outside of Troup County. .
A This equates to 5,135 West Point employees who Lo JObS .
could consider living in Troup if attractive and 5,135 workersommuting
attainable housing options were available to them. in ”VQ Outside Troup
West Point
190
workers
live &
work
here
1,281 residents
commuteout of
the city to work
every day

Based on data from US Census
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COMMUTER OPPORTUNITY

HOGANSVILLE EMPLOYEE COMMUTES

A 69% of Hogansville workers commute in to the City 400 workers:ommutei_n to

from outside of Troup County jObS
A This equates to 297 Hogansville employees who . .

could consider living in Troup if attractive and 297 workersommuting in

affordable housing options were available to them. ”VE Outside Troup

Hogansville

28
workers
live &
work
here

1,128 residents

commuteout of

the city to work
every day

Based on data from US Census
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COMMUTER OPPORTUNITY

A 10% of people who responded to a survey for this study work A ¢KS adaNBSe +ftaz2 aiSR 02yYYydz

in Troup County but live elsewhere. Their responses locally whether they would consider ever moving to
highlighted housing as a top reason for not living where they Troup County; 55% said yes.
work.
If you live OUTSIDE of Troup Co., why do you live If the reason for living outside of Troup
OUTSIDE of Troup Co.? (choose all that apply) Co. changed, would you consider

moving here?
Housing is too expensive here N

Taxes [N
Lack of the type of housing | want [
Schools | ,
safety |G
Lack of retalil, restaurants, nightlife, or_
other desired amenities

Family ties elsewhere and/or need to be
Ot2asN) G2 Fryrte
Other (please specify) | NN

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Troup County will likely never be competitive among
these households, but can be competitive for the others.
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NATIONAL HOUSING TRENDS SUMMARY

The following section is adapted from a February 11, 2019 article in Bloomberg Businessweek titled:

g,

America | sndot Buil ding En:« "‘\W"‘ C
A This article is highlighted because it succinctly identifies issues that are hampering housing productic = .Ag\‘\\v“/{/é

throughout the nation. ‘_;7//} A :\h‘
A Upon examination of the Troup County housing market, it was determined that the issues highlightec '(/‘”\\ >

GKS FINIAOES 2y (GKS F2ftf2¢Ay3a LI ISE& AYLI OG ¢ NI oF

other, more localized, issues. The combination of the national and local issues have conspired to imy.
local housing production.

A

ARat her than heading for another bust, webo
A ! 3aNBaaAgdS K2YSodzAt RSNE 6SNB 66ALISR 2dzi I |y ILLUSTRATION CHARLOTTE POLLET FOR BLOOMBERG BUSINESSWEEK

A{YFftSNI 6dzAt RSNE GKFG NBfe 2y 62NNRoAy3I OFyQid adaIJSNOKINBS 02y
GKSANI 6FY1SNAR FNB FFNIAR 2F YI1Ay3 f2Fyaode

A a9@Sy | FGSNI I 3INI Rdzr £ NB O ZatpoRstaFsdirerécting BikgldaynlyRA NJ Ay SF NI & wnndX GKS
residences remains below the level of the early 1960s, when the U.S. population was less than 60 percent of
GKFEG AG Aa Fonr s

U.S. Single-Family Housing Starts
Seasonally adjusted annual rate, shown quarterly
2.0m

AN\ -
~ \

\\ . /*“““/,J—fﬁ 05

T T T T T 0.0
2000 2005 2010 2015 2018

Data: U.S. Census Bureau
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NATIONAL HOUSING TRENDS SUMMARY

The following section is adapted from a February 11, 2019 article in Bloomberg Businessweek titled:

Ameri ca

ARat her than
A
A S

EOf dzZRS Yl ye
for Zillow Group Inc.

v I

| snot

heading for another bust, we
a KIa Ol dzaSR K2dzaAy3
LyaidSIR 2F |y 2@SNhRdzLILX & 2F K2YSasx GKSNB | NB
SEC FNRBY 26ySNBKALD a2S |

I GAIKGEG adzLiui @

' YSNR Ol ya

A Developers claim regulation is driving up costs.

Bui l di ng Enc«

The shortage is being aggravated by low unemployment, which is making it hard to hire workers.

LINA OSa 2

,,"-.Q
e

A

el

@)

——

ILLUSTRATION: CHARLOTTE POLLET FOR BLOOMBERG BUSINESSWEEK

A Not-in-my-backyard zoning rules are exacerbating the issue of an already small pool of construction

ready lots.

A Tighter financial regulation has ended dangerous
practices, such as adocumentation loans, which
320 LIS2LX S Ayidz2
changes have made it harder for people to buy a

house.

A Down payment requirements are mostly higher.

A However, when Fannie Mae, the government
controlled mortgagebuying giant, surveyed

U.S. Housing Affordability Index

100 = a median-income family can afford a median-priced house; a higher value indicates greater affordability

K2dzaSa GKSe& O02dzZ RyQi I FF2NROD P 9 tKSas$s

AV

N WAAA,

\/\A«fhﬂw\

/
~

housing lenders recently, only 1% blamed tight

standards for credit and underwriting for the : ; ; ; ;
nyg® OXAGSR 129 aAiyadzF PROASY i 2015 2018

681 1ySaa
4 dzLILX & ®¢

@ BleaklyAdvisoryGroup

%

altSao

Data: National Association of Realtors
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KEY TRENDS DRIVING DEMAND
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KEY TRENDS DRIVING DEMAND

A One factor that will shape Troup County housing demand over the next decade will be the changing nature of home ownership.

In 2016, the U.S. homeownership rate fell to its lowest level in more than 50 years.

v I

A The Troup County overall homeownership rate dropped 5% from-2010, to 57% homeowner. The decrease in homeownership rates is
noticeable across all age bands, as shown below.

Homeownership Rate by Age, Troup County, 20007

ALL 62%

57%

0,
>65 84%

74%

45-64 pove

66%

62%
35-44 47%

Age of Householder

25-34 46%

34%

()
<25 15%

6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
m 2010 m 2017

Data source: US Census, 2017 US Census American Fact Finder
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KEY TRENDS DRIVING DEMAND

The decreasing homeownership rate across all income bands in Troup County frof20A0718 illustrated below.

>

Troup has experienced an 8% overall increase in the percentage of households who rent, from 35% in 2010 to 43% in 2017.

The household income band that experience the greatest increasmtarshipfrom 20162017 was the $75&100K band. Many of these renters

I NB

27

Household Income

$100,000 - $149,999

fA1Ste GNBYGSNBE o0& OK2AO0S8zé GKFdG Aad GKS& KI @8 ifesyle reasdhe Mde i

iKSasS GeLlSa 2F NBYGSNER OFry 0SS FGdNI OGSR (2 ¢NER ddowntbwnsd. K |y

Homeownership Rate by Income, Troup County, 22007

ALL 65%

57%

$150,000 or more 99%

93%

92%
86%

$75,000 - $99,999 91%

75%

77%
$50,000 - $74,999 67%

59%
$25,000 - $49,999 -

Less than $25,000 41%

36%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m 2010 m 2017

Data source: US Census, 2017 US Census American Fact Finder

@ Bleakly/AdvisoryGroup
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KEY TRENDS DRIVING DEMAND

$235,360¢ a new construction premium of over $100,000.

Since 2014, Troup County has seen an average of 11% of home sales being from new construction.
The 2018 median price of an existing home sale in Troup was $123,350, while the median price of a new constructiongaleas Tr

New home median pricing has increased over 25% in the past two years and by 75% the past four years, while the numbey lefssale

remained relatively flat. This pricing shift in the local new home market is partially due to highéced new homes enteringtte market
and also to the relative lack of new supply and increasing demand driving up per square foot pricing.

Troup Home Sales

2014 2015 2016 2017

mNew mResale

Data source: MLS, Troup County Tax AcceSsmjtREData

@ BleaklyAdvisoryGroup

2018

$250,000

$200,000

$150,000

$100,000

$50,000

$0

The new home market has been driven largely by sifagtdly homes, with townhomes making up only 2% of sales over the pagtfars.

Troup Median Home Sales Price

L ]
L
¢ °
. B—Y
. e -
/ ——
2014 2015 2016 2017 2018

—=@=Resale Median —@=New Median
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KEY TRENDS DRIVING DEMAND
HOUSING PREFERENCES BY TARGET MARKET SEGMENT

A The matrix below details the major categories of buyers and renters in the market today. Troup households in each catetdifficeilty
finding appropriate housing options to fully meet demand, particularly for lemveome households, young professionals, and snmesters.

amenities (pool,
gym, etc.)

proximity to shops
and restaurants

Below-Market Renters ~ Young Young Middle-Age Middle-Age Empty Nesters
Professionals Families Families Singles and Couples
Age All 22-34 2535 3555 3555 55+
Income <$35,000 $35,000+ $50,000+ $60,000+ $60,000+ $70,000+ or retired
Spending A Limited savings A College debt A College debt A Saving for college | A Variable A Saving for
constraints A Childcare costs retirement
Household A Singles A Singles A atMBYAT ASAA Singles and couples|] A Mostly singles A Couples
composition A Couples A Couples A Singles and couples with 1+ kids A May have kids on
A Families A Roommates who just had their part-time basis
first kid
Moving A Looking for better | A Graduated college | A Need more space | A Need more space | A Major life change A Downsizing
0SSOl dza s quality or A Moving in with A Buying first home | A Kids entering grade (divorce, job
management significant other school change, etc.)
What they look | A  Affordability A Willing to sacrifice | A Some space for A Singlefamily home | A Ifmoving froman | A Low maintenance
for in a housing trumps other space for a more their family to with a yard apartment: an without sacrificing
unit preferences amenitizedbuilding grow, but may also | A Upgraded finishes upgraded version of the quality they
A Accepts housing 2NJ a022f ¢| f Pértdinogeyagain compared to first the apartment they have come to
vouchers A Low maintenance, before 29kid or home purchase lived in as a young expect (large
A standard level of on-site grade school A1l aFT2NBISNI rpdresSidnal closets, master
finish in a weH management A A small yard where they can stay| A If moving from a suite, etc.)
maintained unit a while house: comparable [ A Want to downsize
level of finish without being
cramped
What they look | A Safe neighborhood | A Shops, restaurants, | A Other young A Safe neighborhood | A Value convenience | A Close to grandkids
forin a A Good schools etc. entertainment families A Good schools and proximity to and/or other
community/ A Convenience to options within A A good place to work, children, and couples like them
neighborhood employment and walking distance raise a child, but do shops and
groceries A Apartment not want to give up restaurants

@ BleaklyAdvisoryGroup
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KEY TRENDS DRIVING DEMAND

HOUSING PREFERENCES BY TARGET MARKET SEGMENT

A This matrix shows the types of housing units each market segment is most likely to consider.

BelowMarket
Renters

# of Bedrooms

Young

Professionals

Studio, 1, or 2

Young
Families

2-3

Middle-Age
Families

3+

Middle-Age
Singles and Couples

1,1 w/ den, or 2

Empty Nesters

1w/ den, 2, or 2 w/
den

Rental

Apartment

n

Townhome

SingleFamily
Detached

ForSale

Condo

Townhome

SmaklLot Detached

Medium- to Large
Lot Detached

@ BleaklyAdvisoryGroup
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KEY TRENDS DRIVING DEMAND

A hyS NBIFazy F2N 0KS RSONBIaAy3d K2YS2gySNBKALI NI GSa

home, but choose not to for a variety of reasons including need for mobility for employment, desire to downsize and aveidamee
responsibilities, and draw towards higlynenitizedrental communities.

A . SOlIdasS GKSe

KI @S Y2NB FTAYlFIYyOAL

NB a2 daNDSa

' YR | NB offed éhoosadaigties R

end apartments in amenityich developments and walkable communities. They are often willing to todidgize of their unit foattractive and
walkable community amenities. These types of amenities can include parks and trails, as well as other commercial contimevinigylgeations

such as craft breweries and/or other higjuality locallyowned food and beverage operations.
OK2A 0S¢

A ¢KSaS GNBYGISNER o8
housing markets.

I NB y2i

Renters by Choice: Typical Market Segments

TAYRAY3

f 20k f

Young Professionals

Not ready to buy, but earn enough to choose a
high-end apartment.

Unit preferences: studio, 1-bedroom

Mature Professionals

B

Prefer the convenience and flexibility of renting.
Want the level of quality of for-sale, but none of
the hassle.

Unit preferences: 1-bedroom, 2-bedroom

Downsizers
]

Prefer the convenience of renting in amenity-
rich communities. Want the level of quality of
for-sale, but none of the hassle.

Unit preferences: 1-bedroom, 2-bedroom

A While there is certainly demand for larger (3+ bedroom) rental units locally, and we recommend continuing to seek opgsictunéet this

RSYFYR: aNBy(dSNE
¢CKS &GFI YAf &¢

NBY i & NE

OK2A OS¢ Ara |
K G

aSLI NI GS
2 7Sy a SHe sensitve than BRMPHP ChEicE. A &

G+ NES G

A Thus, we recommend pursing opportunities to create more smaller unit rental housing options in walkableisexsattings thatan attract

aAy3t Sa

rental units that appeal to families in other locations, likely outside of the downtowns.

@ BleaklyAdvisoryGroup
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KEY TRENDS DRIVING DEMAND

The diversity of incomes of the new employees in Troup County brings with it a diversity of desires for housing types.

New housing offerings throughout Troup has been generally limited to large $arglly detached and, to a lesser degree, lasgale
multifamily housing developments.

To capture a larger portion of the new employees working in Troup County, new housing types and products will need tghtéobrou
market. These new housing products should be targeted to what is most appropriate for their specific communities.

Key Quality Housing Types Currently Lacking in Troup County

Smaller singldamily detached . . s 2. oa e
(<2,000 SF) daAaaAy3d aARRt SE K2 dzDawhtBwn multifamily
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